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Digital divide narrows, according to the Economist Intelligence Unit's seventh annual e-readiness rankings 
Key findings

· In e-readiness, the distance separating the best from the rest has declined
· Denmark and the US retain their top positions among 68 countries 
· Broadband connectivity is becoming less of a differentiator among e-readiness leaders
The world in 2006 is ever more “e-ready”—there are over 1bn Internet users and 2bn mobile-phone users worldwide, and most countries continue to make steady progress in most qualitative indicators of technology-related development. Virtually all countries included in the 2006 e-readiness rankings have improved their scores over the past year. Moreover, both in relative and absolute terms, the improvement is greater in the lower tiers of the rankings than at the top. As a result, the distance separating the best from the rest has declined. "The digital divide no longer looks quite the chasm many people once feared," says Daniel Franklin, Editorial Director of the Economist Intelligence Unit.
Another divide is also diminishing, in this case between upper tier countries in terms of broadband development. North Asian leaders had stolen a jump on other OECD countries with a rapid acceleration of broadband adoption. Over the past two years, however, broadband growth rates in the likes of South Korea and Japan have stabilised, while other e-readiness leaders such as Norway and Switzerland have made up ground. Broadband connectivity is becoming less of a distinction among e-readiness leaders, and other criteria—such as innovation, information security and governments’ commitment to digital development—have emerged as more telling differentiators. 
Since 2000, the Economist Intelligence Unit has published an annual e-readiness ranking of the world’s largest economies, using a model developed together with the IBM Institute for Business Value. A country’s “e-readiness” is a measure of its e-business environment, a collection of factors that indicate how amenable a market is to Internet-based opportunities. As this year’s results suggest, the goalposts of e-readiness are beginning to move. "Economic progress is increasingly dependent on innovations in the use of technology”, says George Pohle, Global Leader, IBM Institute for Business Value. “In economies reaching ubiquitous adoption of the internet and communications technologies, future competitiveness is driven by the creation of new services that exploit the infrastructure”. 
Among other major conclusions of this year’s rankings:

Europe remains dominant. Most of the rankings’ top players have moved upwards in lock step, with little movement in the broader ranks from 2005 to 2006. West European countries take six of the top ten spots in this year's rankings, and the Nordics occupy three of them. Denmark (in 1st place), Sweden (4th) and Finland (7th) remain best in class in key areas of connectivity, such as mobile penetration and Internet use. Among the biggest gainers in 2006 are Australia (8th), Canada (9th)—breaking into the global top ten for the first time—Lithuania (38th) and, at the lower end of the scale, Algeria (63rd).
Multiple paths to e-readiness. Substantial investments in networks are indispensable. But even countries with big infrastructural deficits and business environment weaknesses—such as Bulgaria (44th), India (53rd) and Vietnam (66th)—are enhancing their e-readiness in other ways, such as through the development of IT outsourcing capabilities. Likewise, here and elsewhere in the developing world, the increasing use of open-source software is expanding business and public-sector access to information technology. 
Innovation is relentless. Firms in many countries are experimenting with new, untested business models and processes, as evidenced by the threat that upstart providers of voice over IP continue to pose to telcos; telcos themselves are also mounting a challenge to cable companies and broadcasters through the launch of IP television (IPTV). Innovation continues in the public sector as well, the most noteworthy examples being in Europe, where public-private initiatives are making e-government services more accessible to citizens. 
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2006 e-readiness 

rank (of 65)

2005 rank Country 2006 e-readiness 

score (of 10)*

2005 score

1 1 Denmark 9.00 8.74

2 2 US 8.88 8.73

3 4 Switzerland 8.81 8.62

4 3 Sweden 8.74 8.64

5 5 UK 8.64 8.54

6 8 Netherlands 8.60 8.28

7 6 Finland 8.55 8.32

8 10 Australia 8.50 8.22

9 12 Canada 8.37 8.03

10 6 Hong Kong 8.36 8.32

11 9 Norway 8.35 8.27

12 12 Germany 8.34 8.03

13 11 Singapore 8.24 8.18

14 (tie) 16 N. Zealand 8.19 7.82

14 (tie) 14 Austria 8.19 8.01

16 15 Ireland 8.09 7.98

17 17 Belgium 7.99 7.71

18 18 South Korea 7.90 7.66

19 19 France 7.86 7.61

20 -- Bermuda* 7.81 --

21 21 Japan 7.77 7.42

22 20 Israel 7.59 7.45

23 22 Taiwan 7.51 7.13

24 23 Spain 7.34 7.08

25 24 Italy 7.14 6.95

26 25 Portugal 7.07 6.90

27 26 Estonia 6.71 6.32

28 27 Slovenia 6.43 6.22

29 28 Greece 6.42 6.19

30 -- UAE* 6.32 --

31 31 Chile 6.19 5.97

32 (tie) 29 Czech Rep. 6.14 6.09

32 (tie) 30 Hungary 6.14 6.07

34 32 Poland 5.76 5.53

* New to the annual rankings in 2006.

Source: Economist Intelligence Unit, 2006
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2006 e-readiness 

rank (of 65)

2005 rank Country 2006 e-readiness 

score (of 10)*

2005 score

35 32 S. Africa 5.74 5.53

36 34 Slovakia 5.65 5.51

37 35 Malaysia 5.60 5.43

38 40 Lithuania 5.45 5.04

39 (tie) 37 Latvia 5.30 5.11

39 (tie) 36 Mexico 5.30 5.21

41 38 Brazil 5.29 5.07

42 39 Argentina 5.27 5.05

43 41 Jamaica 5.03 4.82

44 42 Bulgaria 4.86 4.68

45 43 Turkey 4.77 4.58

46 46 S. Arabia 4.67 4.38

47 44 Thailand 4.63 4.56

48 45 Venezuela 4.47 4.53

49 (tie) 50 Peru 4.44 4.07

49 (tie) 47 Romania 4.44 4.19

51 48 Colombia 4.41 4.18

52 52 Russia 4.30 3.98

53 49 India 4.25 4.17

54 -- Jordan* 4.22 --

55 53 Egypt 4.14 3.90

56 51 Philippines 4.04 4.03

57 54 China 4.02 3.85

58 55 Ecuador 3.88 3.83

59 56 Sri Lanka 3.75 3.80

60 58 Nigeria 3.69 3.46

61 57 Ukraine 3.62 3.51

62 60 Indonesia 3.39 3.07

63 63 Algeria 3.32 2.94

64 62 Kazakhstan 3.22 2.97

65 59 Iran 3.15 3.08

66 61 Vietnam 3.12 3.06

67 64 Pakistan 3.03 2.93

68 65 Azerbaijan 2.92 2.72

* New to the annual rankings in 2006.

Source: Economist Intelligence Unit, 2006


Note to editors

Methodology: How the scores were derived

Nearly 100 quantitative and qualitative criteria, organised into six distinct categories, feed into the e-readiness rankings. The six categories (and their weight in the model) are connectivity and technology infrastructure (25%); business environment (20%), using the 70 indicators covered by the Economist Intelligence Unit’s business environment rankings; consumer and business adoption (20%); social and cultural environment (15%); legal and policy environment (15%); and supporting e-services (5%).

The majority of data is sourced from the Economist Intelligence Unit and Pyramid Research. Qualitative criteria are assessed by the Economist Intelligence Unit’s extensive network of country experts, and their assessments are reviewed by our top economists. For more information on the methodology, please refer to our white paper, available in PDF format, at http://www.eiu.com/2006eReadinessRankings
For this and previous e-readiness rankings, the Economist Intelligence Unit worked in co-operation with the IBM Institute for Business Value to build the rankings model. The Economist Intelligence Unit, however, is entirely responsible for the rankings and the content of this white paper.
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About the Economist Intelligence Unit

The Economist Intelligence Unit is the business information arm of The Economist Group, publisher of The Economist newspaper. Through our global network of over 500 analysts, we continuously assess and forecast political, economic and business conditions in more than 200 countries. As the world's leading provider of country intelligence, we help executives make better business decisions by providing timely, reliable and impartial analysis on worldwide market trends and business strategies. 

About the IBM Institute for Business Value

The IBM Institute for Business Value develops fact-based strategic insights for senior business executives around critical industry-specific and cross-industry issues. The Institute, which is part of IBM Global Business Services, draws on IBM consultants around the world to identify issues of global interest and to develop practical recommendations with local relevance. With consultants and professional staff in more than 160 countries, IBM Global Business Services is the world’s largest consulting services organization. This paper is part of an ongoing commitment by IBM Global Business Services to provide forward-looking industry and business points of view, and to help companies and industries transform their futures. For more information, visit www.ibm.com/bcs. 
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